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In 2021, the segment acquired 20
thousand active custamers, thus

O growing in this department by 34%.
Achieving a total deposit valume of

TL 768 million in 2021, the segment
achieved a total loan volume of TL 2,27
billlon and a total commission income
of TL 25,6 million. The Retail Banking
segment completed 2021 successfully

with a realization rate above its targets.

Thanks to technology investments
made in the micro customer segment,
the Bank’s evaluation processes
accelerated and an improvement was
achieved especially in loans against
checks.

Increase in Loan
Customers

34%

With improvements and innovations
made in Fibabanka Mabile and Internet
Banking channels, the Retail Banking
segment offered customer onboarding,
loan utilization and loan payment
functions to its customers. Fibabanka
ailms to finalize the development
process of the Video Banking channel
for the acquisition of sole proprietor
awners and to increase the number of
legal customers through this channel.
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The Union Of Sugar Beet Growers
Cooperatives became the most
important business partner in

the agriculture department of the
Fibabanka Retail Banking segment in
2021. In line with this partnership, the
Bank's loan volume rose by 113% in
2021, thanks to the advantageous loans
provided to farmers.

In 2021, the Fibabanka Retail Banking
segment made life easier for both
micro customers and farmers, and
provided them with quick access to
financing. Fibabanka introduced SMS
loan access to its micro customers via
various parent company collaborations
and also started to provide services
through digital channels.

The Retail Banking segment aims to
grow in both digital channels and non-
branch channels with new products and
services in 2022.
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